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15 US.C. §§ 1221-1225. Automobile Dealers' Franchise Actg} 115 U= EHol| A= 71 Al eko] 8.3 A%
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Revisiting the Debate over Franchise Relationship Laws, 76 ALB. L.REV. 193, 199 (2013).
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United States of America
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United States of America

Ae AL ol F 1WA HEHE 52 D FAMFRAL A2 AeELo}
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o) gL 22 b A Ae)E 7 Q.

SA R U 0 2 FRE S RSl F 28 A 7H A 82 2 © pRAL
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243 Sol] olf 51, Puerto Rico, U.S. Virgin Islands & A] AR BA W &5 vhad sl FaL Qlvk
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ZhE HA 182 4 Qlrk o] A Fuieh 254 AW SIS FElakal ], lowa 7] Aol = 7HE R
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See, e.g., Dodgeland Ag-Sys., Inc. v. Knight Mfg, Corp Bus. Franchise Guide (CCH) 910,368 (1993).
8) o] 71 A 2] nlA|El A B o] g} 3Fe ZpEE T} 213 ulA g A E o)L} Al ~E) ulel A A AL o] Hod Tt 4
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10) See Thomas M. Pitegoff, Choice of Law in Franchise Relationships: Staying Within Bounds, 14 FRANCHISE LJ. 89 (Spring
1995); Thomas M. Pitegoff, Choice of Law in Franchise Agreements, 9 FRANCHISE LJ. 1 (Summer 1989).

11) See eg., Instructional Sys., Inc. v. Computer Curriculum Corp., 35 F.3d 813 (3d. Cir. 1994).
12) See Modern Computer Sys., Inc. v. Modern Banking Sys., Inc., 871 F.2d 734 (8th Cir. 1989).
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13) See, eg., Triology Variety Stores, Ltd. v. City Prods, Corp., 523 F. Supp. 691 (SD.N.Y. 1981).
14) See, e.g., Sofa Gallery, Inc. v. Stratford Co., 872 F.2d 259 (8th Cir. 1989).

5) Pepsi-Cola Bottling Co. of Pittsburgh, Inc. v. PepsiCo, Inc., 175 F. Supp. 2d 1288 (D. Kan. 2001).

16) B o]l 3 492k Sheiehe A3 FH AN WA A 2] B 9 AP BT AT 2 7}
MR B ol x|l T} A S A, S6lat 9] eS dA) 5 8d A0 T By o]drial B ALY S
1= 1t} Camp Creek Hospitality Inns, Inc. v. Sheraton Franchlse Corp. (11th Cir. 1998); Scheck v. Burger King Corp.,
756 F. Supp. 543 (S.D. Fla. 1991).
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(3) AMolA M a|(fiduciary relationship)2t A1Q|HAl0] O] 2|(go0d faith)

1970 th ¢} 1980 thell = 7Ha Al ek Al o A = 7HBAFA A7} 71 2 Fhof] o g 9]
S g W ok ek Fh R Aol i Aol A ] S84 4917} 91

HEFE ol .2 % AL 1917 EAG, olo] w1t g e
o -5 BT 7o) YATH AA ZFWAR] FAAY A BA ] EAF <
A3 B AT, o] F AL AN A TH Ak AL QLAY &
A BT ol F FAE ol T WAL EAFA Q= AR Wi o] gl
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oo} &) Pk 890 E JhuA kAol Tl 1B APALA ShrbA o A 91 5 =

17) Emporium Drug Mart, Inc. v. Drug Emporium, Inc., No. 71-1140012600 (Am. Arbitration Ass'n, Sept. 2, 2000).
18) See Photovest Corp. v. Fotomat Corp., 606 F.2d 704 (7th Cir. 1979).

19) Towa F YA G FeAP9I 2 7PUAI A2 A7k )52 0] 5% o] A 7-Foll 1= 7P
7} o) 2 i ArabE 2 3h= Q)74 31 9l v}, Franchise Act, [OWA CODE §§ 523H.1 o] &} 2+

20) Amott v. American Oil Co., 609 F.2d. 873 (8th Cir. 1979).
21) Bain v. Champlin Petroleum Co., 692 F.2d 43, Bus. Franchise Guide (CCH) § 7861 (8th Cir. 1982).

2|



United States of America

Nsw 791

Ao} o7 EA R WAt @%ﬂ%ﬂ%ﬂgggg

FARARL] Al e id o) ool thel A= th ZFRE Al oFA o)
AntHolm 2 Zpvy A of FAAbE o] AT e M= Aldeks
7158l Qa1 vk Kol whE, Aok FARARE A HE gl ol
Al AR o5 Ersliof & A4 o7t ST }JvJ 3o o571 9l
ot} ol 3t ghej = Ao FARAR: ARGl Alerd 7ol & e
© F9E S = ok kAL s H AL Qe 7}‘331741 °k94 = OM = Hee

lo

N
—_

_[O
f
ol
0111 ok
ox
ry
Y
ox & oX

ol
-

C x M Ho
u

a7
1=}

o o

—

4o %41 GANE AR A2 T2 A LS AT ABER A
of AZe FAARS BN 2T Wt 71 ABAI At 3
F, AR B e E Q183te] ARt S AN Q18] Aol
Z1ehelel e el Gk FHL T 5 Ui Aol

2o AA A TR A 9855 iz, ARy
YT WA NG AR BEE )% S0, pg L R A
718 Aol = A g 7] % YUk e, WA Akd AR Ze] e §5Y
PAE B AFWIAL ABSI] 918 2AZE o] W B AEIIE Bk
Aol R Zo] 7] AR AR RE R ko] Aok]be] B
71 AR Al e Akl g FolshA e A vel o
Fe AR BN E B AN AR Sy
Bal7) STk A u ek F

|
R
N
L
0%,
R
o
o,
=2
>
N
L
oo
>~
>
Q,
ro2L
o,
i
o
ﬁ
12
=2
>
1o,
0.9.
r?
o
Qb
FO
ol
ol
-
fr
rir
>o
1
e
N of
o 18 > i ¥ #

_E_\ﬂ
o [r

4

k

|

o

AC)
b

b
5 op

0
=

=
)

:

A0
N
=2

‘H.

o
=2

S

>,

(]

ox,

>,

1o

Ir Ho

> oft
oxl U

=2

.

H
E=
[

< A

ik

ox, W
ﬁ rE rz
ol
o

1© g
L
AU
Mﬂl

ro,

oE
=2
>
o
Ay
%
>

22) See, eg., Broussard v. Meineke Discount Mufflers Shops, Inc., 155 F.3d 331 (4th Cir. 1988). See also U.C.C. §§ 1-203,
1-102(3); RESTATEMENT (SECOND) CONTRACTS § 205 (1979).

23) See Report to the House of Delegates of the ABA regarding the enactment by state legislatures of the “Franchise and Busi-
ness Opportunities Act” of the National Conference of Commissioners on Uniform State Laws, pp. 4-12(Task Forth
Report).

24) 71 LAY BAZE BRI B FAAS B3] 19 28 SEES BRAL Photws
Corp. v. Fotomat Corp., 606 F.2d 704 (7th Cir. 1979)& & = vt

25) See Task Force Report, supra note 23, notes 11-13.

26) Carvel Corp. v. Baker, Bus, Franchise Guide (CCH) § 11,208 (D. Conn. 1997)

27) Unidrug, S.ARL. v. E.T. Browne Drug Co., Bus. Franchise Guide (CCH) § 11,415 (3d. Cir. 1998).
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